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ARTICLE 1 OF
AMENDING
DIRECTIVE

CHAPTER 1
DEFINITIONS
Avrticle 1

Article 1(a) (a) ‘audiovisual media service’ means: (i) a service as defined by Articles 56  (Po Pérkufizim/shérbim mediatik Neni 1 Né nenin 3, béhen kéto shtesa dhe ndryshime:
and 57 of the Treaty on the Functioning of the European Union, where the audiovizual
principal purpose of the service or a dissociable section thereof is devoted to Pika 43, e nenit 3 ndryshon si mé poshté:
providing programmes, under the editorial responsibility of a media service
provider, to the general public, in order to inform, entertain or educate, by 43. “Shérbimi mediatik audioviziv” éshté njé shérbim,
means of electronic communications networks within the meaning of point (a) qéllimi kryesor i t& cilit ose njé seksion i shképutur i tij i
of Avrticle 2 of Directive 2002/21/EC; such an audiovisual media service is kushtohet ofrimit t& programeve, nén pérgjegjésiné
either a television broadcast as defined in point (e) of this paragraph or an on- editoriale té njé ofruesi té shérbimit mediatik, pér publikun
demand audiovisual media service as defined in point (g) of this paragraph; e gjeré, pér té informuar, argétuar ose edukuar, népérmjet
(ii) audiovisual commercial communication;" (by means of) rrjeteve té komunikimeve elektronike. Njé
shérbim i tillé mediatik audioviziv &shté njé transmetim
televiziv ose njé shérbim mediatik audioviziv, sipas
kérkesés dhe/ose njé komunikim tregtar audioviziv, sipas
pércaktimeve t& kétij ligji.
Article 1 (aa) video-sharing platform service' means a service as defined by Articles 56 and  |E re Pérkufizimi/Shérbimi i platformés sé Nenet pér plaftormat pér shperdarjen e videove do té

57 of the Treaty on the Functioning of the European Union where the principal
purpose of the service or of a dissociable section thereof or an essential
functionality of the service is devoted to providing programmes, user-
generated videos, or both, to the general public, for which the video-sharing
platform provider does not have editorial responsibility, in order to inform,
entertain or educate, by means of an electronic communications network
within the meaning of point (a) of Article 2 of Directive 2002/21/EC and the
organisation of which is determined by the video-sharing platform provider,
including by automatic means or algorithms in particular by displaying,
tagging and sequencing.”

shpérndarjes sé videove

transpozohen mé voné




Article 1(b) ‘programme’ means a set of moving images with or without sound constituting|Po Pérkufizimi/programi Neni 1 Pika 26, e nenit 3 riformulohet si mé poshté:
an individual item, irrespective of its length, within a schedule or a catalogue
established by a media service provider, including feature length films, video 26. “Program” éshté njé seri imazhesh lévizése, té
clips, sports events, situation comedies, documentaries, children’s programmes shogéruar me ose pa z€, q€ pérbéjné njé element individual,
and original drama;" pavarésisht nga kohézgjatja, brenda njé liste ose katalogu
té krijuar nga njé ofrues i shérbimit mediatik, pérfshiré
filmat me metrazh t€ gjaté, videoklipet, ngjarjet sportive,
komedité, dokumentarét, programet pér fémijé dhe dramat
origjinale.
Article 1 (ba) user-generated video' means a set of moving images with or without sound Ere Pérkufizimi/ video e krijuar nga Neni 1 Nenet pér plaftormat pér shperdarjen e videove do té
constituting an individual item, irrespective of its length, that is created by a pérdoruesi transpozohen mé voné
user and uploaded to a video- sharing platform by that user or any other user;
Article 1 (bb) "editorial decision” means a decision, which is taken on a regular basis for the |E re Pérkufizimi/ Vendim editorial Neni 1 Pas pikés 26 t& nenit 3, shtohet pika 26.2, me kété
purpose of exercising editorial responsibility and linked to the day-to-day pérmbajtje:
operation of the audiovisual media service;"
26.2 “Vendim editorial” &shté vendimi q&€ merret
rregullisht pér t& ushtruar pérgjegjésiné editoriale dhe qé
lidhet me funksionimin e pérditshém té shérbimit mediatik
audioviziv.
Article 1 (c) ‘editorial responsibility’ means the exercise of effective control both over the |Jo Pérkufizimi/ Pérgjegjesi editoriale e transpozuar ne ligjin aktual (neni 3, pika 22)
selection of the programmes and over their organisation either in a
chronological schedule, in the case of television broadcasts, or in a catalogue,
in the case of on-demand audiovisual media services. Editorial responsibility
does not necessarily imply any legal liability under national law for the content
or the services provided;
Article 1 (d) ‘media service provider’ means the natural or legal person who has editorial  [Jo Pérkufizimi/ofruesi i shérbimit e transpozuar né ligjin aktual (neni 3, pika 17)
responsibility for the choice of the audiovisual content of the audiovisual mediatik
media service and determines the manner in which it is organised;
Article 1 (da) video-sharing platform provider' means the natural or legal person who Ere Pérkufizimi/ Ofruesi i platformés sé Nenet pér plaftormat pér shperdarjen e videove do té
provides a video-sharing platform service;" shperndarjes sé videove. transpozohen mé voné
Article 1 (e) ‘television broadcasting’ or ‘television broadcast’ (i.e. a linear audiovisual Jo Pérkufizim/transmetim televiziv
media service) means an audiovisual media service provided by a media e transpozuar ne ligjin aktual (neni 3, pika 50)
service provider for simultaneous viewing of programmes on the basis of a
programme schedule;
Article 1 (f) ‘broadcaster’ means a media service provider of television broadcasts; Jo Pérkufizimi/transmetuesi e transpozuar ne ligjin aktual (neni 3, pika 47)
Article 1 (g) ‘on-demand audiovisual media service’ (i.e. a non-linear audiovisual media Jo Pérkufizimi/shérbimi i medias
service) means an audiovisual media service provided by a media service audiovizive sipas kérkesés e transpozuar ne ligjin aktual (neni 3, pika 42)
provider for the viewing of programmes at the moment chosen by the user and
at his individual request on the basis of a catalogue of programmes selected by
the media service provider;
Article 1 (h) ‘audiovisual commercial communication’ means images with or without sound|Po Pérkufizimi / komunikimi tregtar do t& transpozohet mé voné

which are designed to promote, directly or indirectly, the goods, services or
image of a natural or legal person pursuing an economic activity; such images
accompany, or are included in, a programme or user-generated video in return
for payment or for similar consideration or for self- promotional purposes.
Forms of audiovisual commercial communication include, inter alia, television
advertising, sponsorship, teleshopping and product placement;"

audioviziv




Article 1 (i)

‘television advertising’ means any form of announcement broadcast whether in
return for payment or for similar consideration or broadcast for self-
promotional purposes by a public or private undertaking or natural person in
connection with a trade, business, craft or profession in order to promote the
supply of goods or services, including immovable property, rights and
obligations, in return for payment;

Pérkufizimi/ reklamat televizive

e transpozuar ne ligjin aktual (neni 3, pika 27)

Article 1 (j)

‘surreptitious audiovisual commercial communication’ means the
representation in words or pictures of goods, services, the name, the trade
mark or the activities of a producer of goods or a provider of services in
programmes when such representation is intended by the media service
provider to serve as advertising and might mislead the public as to its nature.
Such representation shall, in particular, be considered as intentional if it is
done in return for payment or for similar consideration;

Jo

Pérkufizim / komunikim i fshehté
tregtar audioviziv

e transpozuar ne ligjin aktual (neni 3, pika 7)

Article 1 (k)

‘sponsorship’ means any contribution made by public or private undertakings
or natural persons not engaged in providing audiovisual media services or
video-sharing platform services or in producing audiovisual works, to the
financing of audiovisual media services, video-sharing platform services, user-
generated videos or programmes with a view to promoting their name, trade
mark, image, activities or products;"

Pérkufizimi / sponsorizimi

e transpozuar ne ligjin aktual (neni 3, pika 37)

Avrticle 1 (I)

‘teleshopping’ means direct offers broadcast to the public with a view to the
supply of goods or services, including immovable property, rights and
obligations, in return for payment;

Pérkufizim/teleshitje

e transpozuar ne ligjin aktual (neni 3, pika 45)

Article 1 (m)

‘product placement’ means any form of audiovisual commercial
communication consisting of the inclusion of, or reference to, a product, a
service or the trade mark thereof so that it is featured within a programme or a
user-generated video, in return for payment or for similar consideration;"

Po

Pérkufizimi/vendosja e produktit

do té transpozohet mé voné

Article 1 (n)

‘European works’ means the following: (i) works originating in Member
States; (ii) works originating in European third States party to the European
Convention on Transfrontier Television of the Council of Europe and fulfilling
the conditions of paragraph 3; (iii) works co-produced within the framework of
agreements related to the audiovisual sector concluded between the Union and
third countries and fulfilling the conditions defined in each of those
agreements.

Jo

Pérkufizim/ Vepra evropiane

e transpozuar ne ligjin aktual (neni 3, pika 52)

2. The application of the provisions of points (n)(ii) and (iii) of paragraph 1
shall be conditional on works originating in Member States not being the
subject of discriminatory measures in the third country concerned.

jo

e transpozuar ne ligjin aktual

3. The works referred to in points (n)(i) and (ii) of paragraph 1 are works
mainly made with authors and workers residing in one or more of the States
referred to in those provisions provided that they comply with one of the
following three conditions: (i) they are made by one or more producers
established in one or more of those States; (ii) the production of the works is
supervised and actually controlled by one or more producers established in one
or more of those States; (iii) the contribution of co-producers of those States to
the total co-production costs is preponderant and the co-production is not
controlled by one or more producers established outside those States.

jo

e transpozuar ne ligjin aktual

4. Works that are not European works within the meaning of point (n) of
paragraph 1 but that are produced within the framework of bilateral co-
production agreements concluded between Member States and third countries
shall be deemed to be European works provided that the co- producers from
the Union supply a majority share of the total cost of production and that the
production is not controlled by one or more producers established outside the
territory of the Member States.

jo

e transpozuar ne ligjin aktual




Pérkufizim/ Edukim Mediatik

Neni 1

Pas pikés 6, shtohet pika 6.1 me kété pérmbajtje:

“Edukim mediatik”, né kuptim té kétij ligji i referohet
aftésive, njohurisé dhe té kuptuarit qé u lejon individéve té
pérdorin né ményré té sigurt dhe efektive, pérmbajtjet e
shérbimeve mediatike audiovizive.

Ere

Neni 3

Kudo né tekstin e ligjit, fjala "... t& mitur" zévendésohet
me "...fémijé"

CHAPTER II

GENERAL PROVIS
Article 2

IONS FOR AUDIOVISUAL MEDIA SERVICES

Avrticle 2 (1) Each Member State shall ensure that all audiovisual media services transmitted [S'ka ndryshim
by media service providers under its jurisdiction comply with the rules of the
system of law applicable to audiovisual media services intended for the public
in that Member State.

Avrticle 2 (2) For the purposes of this Directive, the media service providers under the S'ka ndryshim Juridiksioni Detyrim per vendet anetare
jurisdiction of a Member State are any of the following: (a) those established
in that Member State in accordance with paragraph 3; (b) those to whom
paragraph 4 applies.

Article 2 (3) For the purposes of this Directive, a media service provider shall be deemed to [Po Juridiksioni Neni 4 Né nenin 30 béhen kéto ndryshime:
be established in a Member State in the following cases: (a) the media service
provider has its head office in that Member State and the editorial decisions Pika 2 e nenit 30 riformulohet si mé poshté vijon:
about the audiovisual media service are taken in that Member State; (b) if a
media service provider has its head office in one Member State but editorial 2. Nése selia gendrore e njé ofruesi té shérbimit mediatik
decisions on the audiovisual media service are taken in another Member State, ndodhet né territorin e Republikés sé Shqipérisé, por
the media service provider shall be deemed to be established in the Member vendimmarrja editoriale pér shérbimet audio dhe/ose
State where a significant part of the workforce involved in the pursuit of the audiovizive realizohet né njé vend té Bashkimit Europian,
programme-related audiovisual media service activities operates. If a prezumohet se ofruesi i shérbimit mediatik éshté né
significant part of the workforce involved in the pursuit of the programme- juridiksionin e Republikés sé Shqipérisé, me kusht qé
related audiovisual media service activity operates in each of those Member pjesa mé e madhe e personelit qé angazhohet né prodhimin
States, the media service provider shall be deemed to be established in the e programeve té ofruesit té shérbimit mediatik, vepron né
Member State where it has its head office. If a significant part of the workforce Shqipéri.
involved in the pursuit of the programme-related audiovisual media service
activity operates in neither of those Member States, the media service provider
shall be deemed to be established in the Member State where it first began its Pika 3 e nenit 30 riformulohet si mé poshté vijon:
activity in accordance with the law of that Member State, provided that it
maintains a stable and effective link with the economy of that Member State; 3. Kur njé pjesé e konsiderueshme e personelit qé
(c) if a media service provider has its head office in a Member State but angazhohet né prodhimin e programeve t& ofruesit t&
decisions on the audiovisual media service are taken in a third country, or vice shérbimit mediatik vepron né Republikén e Shqipérisé dhe
versa, it shall be deemed to be established in the Member State concerned, né njé vend té BE-sé&, ofruesi i shérbimit mediatik
provided that a significant part of the workforce involved in the pursuit of the prezumohet se éshté i vendosur né Republikén e
audiovisual media service activity operates in that Member State. Shqipérisé, nése selia e tij gendrore éshté né Republikén e

Shqipérisé.

Article 2 (4) Media service providers to whom the provisions of paragraph 3 are not Jo Juridiksioni e transpozuar ne ligjin aktual (neni 30, pika 5)
applicable shall be deemed to be under the jurisdiction of a Member State in
the following cases: (a) they use a satellite up-link situated in that Member
State; (b) although they do not use a satellite up-link situated in that Member
State, they use satellite capacity appertaining to that Member State.

Article 2 (5) If the question as to which Member State has jurisdiction cannot be Jo Juridiksioni e transpozuar ne ligjin aktual (neni 30, pika 7)

determined in accordance with paragraphs 3 and 4, the competent Member
State shall be that in which the media service provider is established within the
meaning of Articles 49 to 55 of the Treaty on the Functioning of the European
Union.




Article 2 (5a) Member States shall ensure that media service providers inform the competent |E re Juridiksioni Neni 4 (F) Pas pikés 7 té nenit 30, shtohet pika 8 me pérmbajtjen si
national regulatory authorities or bodies about any changes that may affect the mé poshté vijon:
determination of jurisdiction in accordance with paragraphs 2, 3 and 4.
8. Oftruesi i shérbimit mediatik audio dhe/ose audioviziv
duhet té informojé AMA pér ¢do ndryshim gé ndikon né
pércaktimin e juridiksionit sipas parashikimeve t€ késaj
dispozite.
Article 2 (5b) Member States shall establish and maintain an up-to-date list of the media Ere Juridiksioni Neni 4 (P) Pas pikés 7 t€ nenit 30, shtohet pika 9 me pérmbajtjen si
service providers under their jurisdiction and indicate on which of the criteria meé poshté vijon:
set out in paragraphs 2 to 5, their jurisdiction is based. Member States shall
communicate that list, including any updates, to the Commission. The 9. AMA do té publikojé dhe pérditésojé listén e ofruesve t&
Commission shall ensure that such lists are made available in a centralised shérbimit mediatik audio dhe/ose audioviziv nén
database. In the event of inconsistencies between the lists, the Commission juridiksionin e Republikés sé Shqipérisé.
shall contact the Member States concerned in order to find a solution. The
Commission shall ensure that the national regulatory authorities or bodies have
access to that database. The Commission shall make this information publicly
available.
Article 2 (5¢) Where, in applying Article 3 or 4, the Member States concerned do not agree |E re Juridiksioni N/A Pér vendet anétare
on which Member State has jurisdiction, they shall bring the matter to the
Commission's attention without undue delay. The Commission may request the
European Regulators Group for Audiovisual Media Services (ERGA) to
provide an opinion on the matter in accordance with point (d) of Article
30b(3). ERGA shall provide such an opinion within 15 working days from the
submission of the Commission's request. The Commission shall keep the
Contact Committee established by Article 29 duly informed. When the
Commission adopts a decision pursuant to Article 3(2) or (3), or Article 4(5), it
shall also decide which Member State has jurisdiction.;
Article 2 (6) This Directive does not apply to audiovisual media services intended Jo Vendosja e juridiksionit Pér vendet anetare

exclusively for reception in third countries and which are not received with
standard consumer equipment directly or indirectly by the public in one or
more Member States.

Liria e pranimit/Mekanizmi |
Derogimit

Article 3 (1)

Member States shall ensure freedom of reception and shall not restrict
retransmissions on their territory of audiovisual media services from other
Member States for reasons which fall within the fields coordinated by this
Directive.

e transpozuar ne ligjin aktual (neni 5)




Avrticle 3 (2)

A member State may provisionally derogate from paragraph 1 of this Article
where an audiovisual media service provided by a media service provider
under the jurisdiction of another Member State manifestly, seriously and
gravely infringes point (a) of Article 6(1) or Article 6a (1) or prejudices or
presents a serious and grave risk of prejudice to public health. The derogation
referred to in the first subparagraph

is-shall-be-subjeetto-the followingeenditions:-(a) during the previous 12
months, the media service provider has on at least two prior occasions already
performed one or more instances of the conduct referred to in the first
subparagraph; (b) the Member State concerned has notified the media service
provider, the Member State having jurisdiction over that provider and the
Commission in writing of the alleged inf ringements and of the proportionate
measures it intends to take should any such infringement occur again; (c) the
Member State concerned has respected the

provider-the-opportunity-to-express-its-views-on-the-alleged-infringemen —(d)
consultations with the Member State having jurisdiction over the media service
provider and the Commission have not resulted in an amicable settlement
within one month of the Commission's receipt of the notification referred to in
point (b). Within three months of its receipt of the notification of the measures
taken by the Member State and after having requested ERGA to provide an
opinion in accordance with point (d) of Article 30b(3), the Commission shall
take a decision on whether those measures are compatible with Union law. The
Commission shall keep the Contact Committee duly informed. Where the
Commission decides that those measures are not compatible with Union law, it
shall require the Member State concerned to put an end to the measures in
question as a matter of urgency.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Article 3 (3)

A Member State may provisionally derogate from paragraph 1 of this Article
where an audiovisual media service provided by a media service provider
under the jurisdiction of another Member State manifestly, seriously and
gravely infringes point (b) of Article 6(1) or prejudices or presents a serious
and grave risk of prejudice to public security, including the safeguarding of
national security and defence. The derogation referred to in the first
subparagraph shall be subject to the following conditions:

(a) during the previous 12 months the conduct referred to in the first
subparagraph occurred at least on one prior occasion;

and b) the Member State concerned has notified the media service provider,
the Member State having jurisdiction over that provider and the Commission
in writing of the alleged infringement and of the proportionate measures it
intends to take should any such infringement occur again.

The Member State concerned shall respect the rights of defence of the media
service provider concerned and, in particular, give that provider the
opportunity to express its views on the alleged infringements.

Within three months of the receipt of the notification of the measures taken by
the Member State concerned and after having requested ERGA to provide an
opinion in accordance with point

(d) of Article 30b(3), the Commission shall take a decision on whether those
measures are compatible with Union law. The Commission shall keep the
Contact Committee duly informed. Where the Commission decides that those
measures are not compatible with Union law, it shall require the Member State
concerned to put an end to the measures in question as a matter of urgency.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Avrticle 3 (4)

Paragraphs 2 and 3 shall be without prejudice to the application of any
procedure, remedy or sanction to the infringements in question in the Member
State which has jurisdiction over the media service provider concerned.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare




Article 3 (5)

Member States may, in urgent cases, no later than one month after the alleged
infringement, derogate from the conditions laid down in points (a) and (b) of
paragraph 3. Where this is the case, the measures taken shall be notified in the
shortest possible time to the Commission and to the Member State under

whose jurisdiction the media service provider falls, indicating the reasons for
which the Member State considers that there is urgency. The Commission shall
examine the compatibility of the notified measures with Union law in the
shortest possible time. Where it comes to the conclusion that the measures are
incompatible with Union law, the Commission shall require the Member State
in question to urgently put an end to those measures.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Avrticle 3 (6)

If the Commission lacks information necessary to take a decision pursuant to
paragraph 2 or 3, it shall, within one month of the receipt of the notification,
request from the Member State concerned all information necessary to reach
that decision. The time limit within which the Commission is to take the
decision shall be suspended until the Member State has provided such
necessary information. In any case, the suspension of the time limit shall not
last longer than one month.

N/A

N/A

Nuk kérkohet
transpozim

Késhilluese / pér vendet anétare

Article 3 (7)

Member States and the Commission shall regularly exchange experiences and
best practices regarding the procedure set out in this Article in the framework
of the Contact Committee and ERGA."

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Article 4
4(1)

Member States shall remain free to require media service providers under their
jurisdiction to comply with more detailed or stricter rules in the fields
coordinated by this Directive, provided that such rules are in compliance with
Union law.

Rregulla mé té rrepta

Nuk kérkohet
transpozim

Pér vendet anétare

Article 4 (2)

Where a Member State:

(a) has exercised its freedom under paragraph 1 to adopt more detailed or
stricter rules of general public interest; and

(b) assesses that a media service provider under the jurisdiction of another
Member State provides an audiovisual media service which is wholly or
mostly directed towards its territory; it may request the Member State having
jurisdiction to address any problems identified in relation to this paragraph.
Both Member States shall cooperate sincerely and swiftly with a view to
achieving a mutually satisfactory solution. Upon receiving a substantiated
request under the first subparagraph, the Member State having jurisdiction
shall request the media service provider to comply with the rules of general
public interest in question. The Member State having jurisdiction shall
regularly inform the requesting Member State of the steps taken to address the
problems identified. Within two months of the receipt of the request, the
Member State having jurisdiction shall inform the requesting Member State
and the Commission of the results obtained and explain the reasons where a
solution could not be found. Either Member State may invite the Contact
Committee to examine the case at any time.

Po

Rregulla mé té rrepta/Mekanizém
anashkalues

Nuk kérkohet
transpozim

Pér vendet anétare




Article 4 (3)

The Member State concerned may adopt appropriate measures against the
media service provider concerned where:

() it assesses that the results achieved through the application of paragraph 2
are not satisfactory; and

(b) it has adduced evidence showing that the media service provider in
question has established itself in the Member State having jurisdiction in order
to circumvent the stricter rules, in the fields coordinated by this Directive,
which would be applicable to it if it were established in the Member State
concerned; such evidence shall allow for such circumvention to be reasonably
established, without the need to prove the media service provider's intention to
circumvent those stricter rules.

Such measures shall be objectively necessary, applied in a non-discriminatory
manner and proportionate to the objectives which they pursue.

Rregulla mé té rrepta/Mekanizém
anashkalues

Nuk kérkohet
transpozim

Pér vendet anétare

Avrticle 4 (4)

A Member State may take measures pursuant to paragraph 3 only where the
following conditions are met:

(a) it has notified the Commission and the Member State in which the media
service provider is established of its intention to take such measures while
substantiating the grounds on which it bases its assessment;

(b) it has respected the rights of defence of the media service provider
concerned and, in particular, has given the media service provider the
opportunity to express its views on the alleged circumvention and the measures
the notifying Member States intends to take; and

(c) the Commission has decided, after having requested the ERGA to provide
an opinion in accordance with point (d) of Article 30b(3), that the measures are
compatible with Union law, in particular that assessments made by the
Member State taking the measures under paragraphs 2 and 3 of this Article are
correctly founded. The Commission shall keep the Contact Committee duly
informed.

Rregulla mé té rrepta/Mekanizém
anashkalues

Nuk kérkohet
transpozim

Pér vendet anétare

Article 4 (5)

Within three months of the receipt of the notification provided for in point (a)
of paragraph 4,

the Commission shall take the decision on whether those measures are
compatible with Union law. Where the Commission decides that those
measures are not compatible with Union Law, it shall require the Member
State concerned to refrain from taking the intended measures.

If the Commission lacks information necessary to take the decision pursuant to
the first subparagraph, it shall within one month of the receipt of the
notification, request from the

Rregulla mé té rrepta/Mekanizém
anashkalues

Nuk kérkohet
transpozim

Pér vendet anétare

Article 4 (6)

Member States shall, by appropriate means, ensure, within the framework of
their national law, that media service providers under their jurisdiction
effectively comply with this Directive.

Késhilluese

Pér vendet anétare (shumica e vendeve té tjera e kané
transozuar lidhur me OSHMA né juridiksionin e njé shteti
tjetér)

Article 4 (7)

Directive 2000/31/EC shall apply unless otherwise provided for in this
Directive. In the event of a conflict between Directive 2000/31/EC and this
Directive, this Directive shall prevail, unless otherwise provided for in this
Directive.

Késhilluese

Nuk kérkohet
transpozim

Pér vendet anétare (parashikim né vijim té nenit 4
marrédhénie midis vendeve anétare)

Avrticle 4a

Veté dhe bashké-rregullim




Article 4a (1) Member States shall encourage the use of co-regulation and the fostering of  |N/A Veté dhe bashké-rregullim Neni 5 Pas nenit 30, shtohet neni 30/1 me kété pérmbaijtje:
self-regulation through codes of conduct adopted at national level in the fields
coordinated by this Directive to the extent permitted by their legal systems. “Neni 30/1
Those codes shall:

(a) be such that they are broadly accepted by the main stakeholders in the 1. AMA do té pérgatisé dhe rishikojé Kodet e Sjelljes qé

Member States concerned; pércaktojné standardet dhe praktikat qé duhet t&

(b) clearly and unambiguously set out their objectives; respektohen nga ofruesit e shérbimeve mediatike qé

(c) provide for regular, transparent and independent monitoring and evaluation ofrojné shérbime mediatike audio dhe audiovizive.

of the achievement of the objectives aimed at; and

(d) provide for effective enforcement including effective and proportionate Kodet e sjelljes duhet:

sanctions. (a) t€ jené t€ konceptuar né ményré qé t€ pranohen
gjerésisht nga palét e interesit;
(b) té pércaktojné né ményré t€ qarté dhe té padyshimté
objektivat e tyre;
(c) té parashikojné njé monitorim dhe vlerésim t& rregullt,
transparent e t& pavarur t€ arritjes s€ objektivave té
synuara; si dhe
(d) té sigurojné njé zbatim efektiv, pérfshiré sanksione t&
efektshme dhe proporcionale.
2. Oftuesit e shérbimeve audiovizive duhet t& hartojné dhe
zbatojné kode sjelljeje, si marréveshje t€ lira mes tyre, pér
té zbatuar kérkesa etike dhe profesionale n€ ushtrimin e
detyrés, né favor té rritjes sé cilésisé dhe
shuméllojshméris€ s€ programeve audiovizive. Kodet e
sjelljes publikohen dhe né faqget elektronike té ofruesve té
shirhimeve mediatike andinvizive »

Article 4a (2) Member States and the Commission may foster self-regulation through Union |N/A N/A Detyrimet per platformat per shperndarjen e videove dhe
codes of conduct drawn up by media service providers, video-sharing platform ato ge u drejtohen vendeve anetare nuk transpozohen
service providers or organisations representing them, in cooperation, as
necessary, with other sectors such as industry, trade, professional and
consumer associations or organisations. Those codes shall be such that they are
broadly accepted by the main stakeholders at Union level and shall comply
with points (b) to (d) of paragraph 1. The Union codes of conduct shall be
without prejudice to the national codes of conduct. In cooperation with the
Member States, the Commission shall facilitate the development of Union
codes of conduct, where appropriate, in accordance with the principles of
subsidiarity and proportionality.

The signatories of Union codes of conduct shall submit the drafts of those
codes and amendments thereto to the Commission. The Commission shall
consult the Contact Committee on those draft codes or amendments thereof.
The Commission shall make the Union codes of conduct publicly available and
may give them appropriate publicity.
Article 4a (3) Member States shall remain free to require media service providers under their |N/A N/A Pér vendet anétare

jurisdiction to comply with more detailed or stricter rules in compliance with
this Directive and Union law, including where their national independent
regulatory authorities or bodies conclude that any code of conduct or parts
thereof have proven not to be sufficiently effective. Member states shall report
such rules to the Commission without undue delay."

CHAPTER III

PROVISIONS APPLICABLE TO ALL AUDIOVISUAL MEDIA SERVICES
Article 5




Article 5 (1) Each Member States shall ensure that a media service provider under its Jo Transparenca e Medias Neni 6 Né nenin 32 béhen kéto ndryshime dhe shtesa:
jurisdiction shall make easily, directly and permanently accessible to the
recipients of a service at least the following information: (a) its name; (b) the “ 1. Né pikén 1, germat “c” dhe “¢”, ndryshon si mé
geographical address at which it is established; (c) the details, including its poshté:
email address or website, which allow it to be contacted rapidly in a direct and
effective manner; (d) the member State having jurisdiction over it and the ... ¢) té dhénat e ofruesit t€ shérbimit mediatik, pérfshiré
competent regulatory authorities or bodies or supervisory bodies. adresén elektronike ose fagen elektronike, qé mundésojné
té kontaktohet né ményré t€ shpejté dhe té drejtpérdrejte;
¢) autoritetin q¢ mbikéqyr veprimtaring e tij né zbatim té
keétij ligji.
Article 5 (2) Member States may adopt legislative measures providing that, in additionto  |E re Transparenca e Medias neni 6 2. Pas pikés 1 té nenit 32, shtohet pika 1/1 me kété
the information listed in paragraph 1, media service providers under their pérmbajtje:
jurisdiction make accessible information concerning their ownership structure,
including the beneficial owners. Such measures shall respect the fundamental “1/1 Oftuesit e shérbimeve mediatike audiovizive duhet t&
rights concerned, such as the private and family life of beneficial owners. Such béjné publik informacionin né lidhje me strukturén e tyre t&
measures shall be necessary and proportionate and shall aim to pursue an pronésisé, duke pérfshiré edhe pronarét pérfitues, sipas
objective of general interest.; pércaktimeve t€ legjislacionit né fuqi”
Article 6
Article 6 (1) Without prejudice to the obligation of Member States to respect and protect  |Po Ndalon nxitjen e urrejtjes/terrorizmit  [Neni 6 Pika 4 e nenit 32, riformulohet me kété pérmbajtje:
human dignity, Member States shall ensure by appropriate means that
audiovisual media services provided by media service providers under their 4. Ofruesit e shérbimeve mediatike audiovizive nuk
jurisdiction do not contain any: transmetojné programe me pérmbajtje qé:
(a) incitement to violence or hatred directed against a group of persons or a a) nxisin dhuné ose urrejtje kundrejt njé grupi personash
member of a group based on any of the grounds referred to in Article 21 of the ose njé anétari t€ njé grupi mbi baza té tilla si: gjinia, raca,
Charter; ngjyra, origjina etnike ose shoqérore, tiparet gjenetike,
(b) public provocation to commit a terrorist offence as set out in Article 5 of gjuha, feja, besimi, opinioni politik, kombésia, anétarésimi
Directive (EU) 2017/541. i njé pakice kombétare, prona, lindja, paaftésia, mosha ose
orientimi seksual.
b) nxisin kryerjen e veprave terroriste.
Avrticle 6 (2) The measures taken for the purposes of this Article shall be necessary and Ere Ndalon nxitjen e urrejtjes/terrorizmit  |Nuk kérkohet |Detyrim qé mbulohet nga neni 6
proportionate and shall respect the rights and observe principles set out in the transpozim

Charter.

Avrticle 6a

Mbrojtja e fémijéve - televizioni dhe

shérbimet AV sipas kérkesés

Article 6a (1)

Member States shall take appropriate measures to ensure that audiovisual
media services provided by media service providers under their
jurisdiction,which may impair the physical, mental or moral development of
minors are only made available in such a way as to ensure that minors will not
normally hear or see them. Such measures may include selecting the time of
the broadcast, age verification tools or other technical measures. They shall be
proportionate to the potential harm of the programme.

The most harmful content, such as gratuitous violence and pornography, shall
be subject to the strictest measures.

Mbrojtja e fémijéve

Neni 7

Pas nenit 32, shtohet neni 32/a, me kété pérmbajtje:
“Neni 32/a, pika 1

1. Programet audio dhe audiovizive t€ ofruara nga ofruesit
e shérbimeve mediatike audiovizive, q¢ mund té démtojné
zhvillimin fizik, mendor ose moral t€ fémijéve do té
transmetohen vetém né até ményré qé siguron se fémijét
normalisht nuk do t'i dégjojné ose shohin ato, pérmes
zgjedhjes sé kohés sé transmetimit, aplikimit t€ mjeteve té
verifikimit t&€ moshés ose pérmes masave té tjera teknike.
Masat mbrojtése duhet t€ jené né€ proporcion me efektet né
zhvillimin moral, mendor e fizik t€ fémijéve. Programet
audio dhe audiovizive mé t€ démshme, si¢ éshté dhuna dhe
pornografia, do t'i nénshtrohen masave mé té rrepta.




Article 6a (2) Personal data collected or otherwise generated by media service providers N/A Mbrojtja e fémijéve Neni 7 “Neni 32/a, pika 2
pursuant to paragraph 1 shall not be processed for commercial purposes, such
as direct marketing, profiling and behaviourally targeted advertising. 2. Té dhénat personale té fémijéve t& mbledhura apo té
gjeneruara nga ofruesit e shérbimeve mediatike
audiovizive, nuk do té pérpunohen pér géllime tregtare, té
tilla si marketingu i drejtpérdrejté, profilizimi dhe
reklamimi mbi bazé sjellje.
Article 6a (3) Member States shall ensure that media service providers provide sufficient N/A Mbrojtja e fémijéve Neni 7 “Neni 32/a, pika 3
information to viewers about content which may impair the physical, mental or
moral development of minors. For this purpose, media service providers shall 3. Oftruesit e shérbimeve mediatike audiovizive do t& japin
use a system describing the potentially harmful nature of the content of an informacion t& mjaftueshém mbi pérmbajtjen qé mund t&
audiovisual media service. démtojé zhvillimin fizik, mendor ose moral té fémijéve.
For the implementation of this paragraph, Member States shall encourage the Ofruesit e shérbimeve mediatike audiovizive duhet té
use of co- regulation as provided for in Article 4a(1). pérdorin njé sistem pérshkrues t€ natyrés potencialisht té
démshme t€ pérmbajtjes sé njé shérbimi té medias
audiovizive.”
Article 6a (4) The Commission shall encourage media service providers to exchange best N/A Mbrojtja e fémijéve Nuk kérkohet  [Pér vendet anétare
practices on co- regulatory codes of conduct. Member States and the transpozim
Commission may foster self-regulation, for the purpose of this article, through
Union codes of conduct referred to in Article 4a(2).
Article 7
Article 7 (1) Member States shall ensure, without undue delay, that services provided by Po Aksesueshméria Neni 8 Pas nenit 32/a, shtohet neni 32/b, me kété pérmbajtje:
media service providers under their jurisdiction are made continuously and
progressively more accessible to people with disabilities through proportionate “Neni 32/b, pika 1
measures.
1. Ofruesit e shérbimeve té€ mediave audiovizive duhet t&
marrin masa propocionale qé programet e transmetuara prej
tyre t€ jené té arritshme, né ményré graduale dhe
progresive, nga personat me nevoja té vecanta shqisore.
Article 7 (2) Member States shall ensure that media service providers report on a regular Ere Aksesueshméria Neni 8 “Neni 32/b, pika 2
basis to the national regulatory authorities or bodies on the implementation of
the measures referred to in paragraph 2. Ofruesit e shérbimeve t&€ mediave audiovizive hartojné
1. By 19 December 2022 and every three years thereafter, Member States shall plane veprimi mbi aksesin, né ményré progresive né
report to the Commission on the implementation of paragraph 1. shérbimet e ofruara prej tyre nga personat me nevoja té
vecanta shqisore.
Article 7 (3) Member States shall encourage media service providers to develop Ere Aksesueshméria Neni 8 “Neni 32/b, pika 3
accessibility action plans in respect of continuously and progressively making
their services more accessible to persons with disabilities. Any such action 3. Oftuesit e shérbimeve té mediave audiovizive duhet t&
plan shall be communicated to national regulatory authorities or bodies. informojné periodikisht AMA pér masat e marra pér
pérmbushjen e detyrimeve t€ parashikuara né pikén 1 dhe 2
té kétij neni, ¢do vit.
Article 7 (4) Each Member State shall designate a single, easily accessible, including by Ere Aksesueshméria Neni 8 “Neni 32/b, pika 4
persons with disabilities, and publicly available online point of contact for
providing information and receiving complaints regarding any accessibility 4. AMA cakton njé piké kontakti, lehtésisht t& arritshme
issues referred to in this Article. nga personat me nevoja té veganta shqisore, pér dhénien e
informacionit dhe marrjen e ankesave né lidhje me ¢éshtjet
e pérmendura né kété nen.
Article 7 (5) Member States shall ensure that emergency information, including public Ere Aksesueshméria Neni 8 “Neni 32/b, pika 5

communications and announcements in natural disaster situations, which is
made available to the public through audiovisual media services, is provided in
a manner which is accessible to persons with disabilities.

5. Oftuesit e shérbimeve t€ mediave audiovizive duhet t&
sigurojné q€ informacioni né rast emergjencash, pérfshiré
komunikimet publike dhe njoftimet né rast fatkeqésish
natyrore, t€ ofrohet né ményré té tillg, qé té jeté i arritshém
nga personat me nevoja té veganta shqisore”.




Avrticle 7a Ere
Avrticle 7a Member States may take measures to ensure the appropriate prominence of N/A Réndésia Neni 9 Pas nenit 32/b, shtohet neni 32/c, me kété pérmbajtje:
audiovisual media services of general interest.

“Neni 32/c, pika 1
1. Oftruesit e shérbimeve té mediave audiovizive marrin
masa pér t’i dhéné hapésirén e duhur, programeve me
interes té pérgjithshém.

Article 7b Ere

Avrticle 7b Member States shall take appropriate and proportionate measures to ensure N/A Integriteti i sinjalit Neni 9 “Neni 32/c, pika 2 dhe 3

that audiovisual media services provided by media service providers are not,
without the explicit consent of those providers, overlaid for commercial
purposes or modified.

For the purpose of this Article, Member States shall specify the regulatory
details, including exceptions, notably in relation to safeguarding the legitimate
interests of users whilst taking into account the legitimate interests of the
media service providers that originally provided the audiovisual media
services."

2. OSHMA-té duhet t& garantojné qé programet dhe
sherbimet mediatike audiovizive té tyre t&€ mos
transmetohen né formé t& shkurtuar, t€ ndryshohen,
ndérpriten ose t&€ mbivendosen pér géllime tregtare, pa
pélgimin e ofruesit t& shérbimit mediatik audioviziv.

3. Pika 2 e kétij neni nuk do t& zbatohet né rastet e
méposhtme: a) modifikimi kryhet nga marrési i shérbimit
mediatik audioviziv pér pérdorim personal;

b) ekziston nevoja teknike pér té pérdorur ndérfaqet e
programeve aplikative;

c)pér dhénien e informacionit paralajmérues ose
informacionit me interes publik;

d) pér géllime té titrimit dhe perdorimit té teknikave té
pérshtatjes (kompresimi, rezolucioni, kodimi) t&
shérbimeve mediatike audiovizive pa ndryshuar
pérmbajtjen e ofruar.

¢) njé komunikim me natyré tregtare audiovizive pérfshihet
nga vet¢ OSHMA.

Article 8
Article 8

Member States shall ensure that media service providers under their
jurisdiction do not transmit cinematographic works outside periods agreed
with the rights holders.

Jo

E drejta e autorit - veprat
kinematografike

e transpozuar ne ligjin aktual (neni 32, pika 6)

Article 9



Article 9 (1) Member States shall ensure that audiovisual commercial communications Po Rregullat e komunikimit komercial Neni 11 Né nenin 42 béhen ndryshimet si mé poshté:
provided by media audiovizual
service providers under their jurisdiction comply with the following Né pikén 4, pas fjaléve “cigaret elektronike” shtohen fjalét
requirements: “dhe enét rimbushése”.
(a) audiovisual commercial communications shall be readily recognisable as
such; Surreptitious audiovisual commercial communication shall be
prohibited; (b) audiovisual commercial communications shall not use Né pikén 7, t€ kétij neni, pas fjalés “morale” shtohet fjala
subliminal techniques; (c) audiovisual commercial communications shall not: “mendore”.
(i) prejudice respect for human dignity; (ii) include or promote any
discrimination based on sex, racial or ethnic origin, nationality, religion or
belief, disability, age or sexual orientation; (iii) encourage behaviour
prejudicial to health or safety; (iv) encourage behaviour grossly prejudicial to
the protection of the environment; (d) all forms of audiovisual commercial
communications for cigarettes and other tobacco products, as well as for
electronic cigarettes and refill containers shall be prohibited;
(e) audiovisual commercial communications for alcoholic beverages shall not
be aimed specifically at minors and shall not encourage immoderate
consumption of such beverages; (f) audiovisual commercial communication
for medicinal products and medical treatment available only on prescription in
the Member State within whose jurisdiction the media service provider falls
shall be prohibited; (g) audiovisual commercial communications shall not
cause physical, mental or moral detriment to minors; therefore, they shall not
directly exhort minors to buy or hire a product or service by exploiting their
inexperience or credulity, directly encourage them to persuade their parents or
others to purchase the goods or services being advertised, exploit the special
trust minors place in parents, teachers or other persons, or unreasonably show
minars in danaerous situations
Article 9 (2) Audiovisual commercial communications for alcoholic beverages in on- Ere Reklamat e alkoolit né shérbimet Neni 11 Pas pikés 7 t& nenit 42, shtohet pika 7/1 me pérmbajtjen si
demand audiovisual media services, with the exception of sponsorship and mediatike audiovizive sipas kérkesés mé poshté:
product placement, shall comply with the criteria set out in Article 22.
7/1. Komunikimet me natyré tregtare né shérbimet
audiovizive me kérkes€, me pérjashtim t& sponsorizimit
dhe vendosjes sé produktit, duhet t& respektojné kriteret e
pércaktuara né nenin 43, pika 7 t& ligjit.
Article 9 (3) Member States shall encourage the use of co-regulation and the fostering of  |E re alcohol - veté dhe bashké-rregullimi Neni 11 Transpozuar né piken 8 t€ nenit 42.
self-regulation through codes of conduct as provided for in Article 4a(1)
regarding inappropriate audiovisual commercial communications for alcoholic
beverages. Those codes shall aim to effectively reduce the exposure of minors
to audiovisual commercial communications for alcoholic beverages.
Article 9 (4) Member States shall encourage the use of co-regulation and the fostering of ~ |Po ushqimet - veté dhe bashké-rregullimi [Neni 11 Pika 8 e nenit 42 riformulohet si mé poshté:
self-regulation through codes of conduct as provided for in Article 4a(1)
regarding inappropriate audiovisual commercial communications, 8. AMA do té pérgatisé dhe rishikojé Kodet e Sjelljes qé
accompanying or included in children’s programmes, for foods and beverages pércaktojné standardet dhe praktikat me komunikimet e
containing nutrients, and substances with a nutritional or physiological effect, papérshtatshme me natyré tregtare pér pijet alkoolike si dhe
in particular fat, trans-fatty acids, salt or sodium and sugars, of which né lidhje me komunikimet e papérshtatshme me natyré
excessive intakes in the overall diet are not recommended. tregtare né transmetimet e tyre, qé shoqérojné ose
Those codes shall aim to effectively reduce the exposure of children to pérfshihen né programet pér fémijé, t& ushqimeve dhe
audiovisual commercial communications for such foods and beverages. They pijeve, gé pérmbajné substanca té démshme ose té
shall aim to provide that such audiovisual commercial communications do not padobishme pér shéndetin fizik té fémijéve, veganérisht ato
emphasise the positive quality of the nutritional aspects of such foods and me pérmbajtje té larté yndyre, acide yndyrore, kripe, sode e
beverages. sheqeri, g€ jané tej normave té lejuara pér njé dieté
ushqgimore t€ shéndetshme pér fémijét.
Article 9 (5) Member States and the Commission may foster self-regulation, for the purpose |E re veté - rregullim Dispozite ge do te transpozohet ne nenin 5 te projektligjit
of this Article, through Union codes of conduct referred to in Article 4a(2).

Avrticle 10




10(2) Audiovisual media services or programmes that are sponsored shall meet the |Jo Regullat e sponsorizimit e transpozuar ne ligjin aktual (neni 45)
following requirements:
(a) their content and, in the case of television broadcasting, their scheduling
shall in no circumstances be influenced in such a way as to affect the
responsibility and editorial independence of the media service provider;
(b) they shall not directly encourage the purchase or rental of goods or
services, in particular by making special promotional references to those goods
or services;
(c) viewers shall be clearly informed of the existence of a sponsorship
agreement. Sponsored programmes shall be clearly identified as such by the
name, logo and/or any other symbol of the sponsor such as a reference to its
product(s) or service(s) or a distinctive sign thereof in a appropriate way for
programmes at the beginning, during and/or the end of the programmes.
10(2) Audiovisual media services or programmes shall not be sponsored by Po Ndalon sponsorizimin e programeve Neni 14 NEé nenin 45 b&hen ndryshimet si mé poshté:
undertakings whose principal activity is the manufacture or sale of cigarettes nga kompanité e angazhuara né
and other tobacco products, as well as electronic cigarettes and refill prodhimin ose shitjen e cigareve, e- Né pikén 2, té nenit 45 pas fjaléve “prodhimeve té tjera t&
containers. cigareve dhe produkteve té tjera té duhanit” shtohen fjalét “cigareve elektronike si dhe enéve
duhanit. rimbushése” (sqarim: Ne ligjin nr. 97/2013, parashikohet
se OSHMA denohen me gjobe per sponsorizimet, reklamat
e produkteve te duhainit (neni 45, neni 42, pika 4), nga
AMA.. (40,000~ 400,000 leke)
Po ashtu, ne ligjin nr. 9636/2006, i ndryshuar, neni 13/14
percakton detyrimet per median audiovizive per
reklamimin dhe sponsorizimin e programeve radio/tv duke
eprcaktuar ehde gjobe per OSHMA ge vendoset nga
inspektoriati ge mbulon ceshtjet e shendetit. (Lind nevoja e
rishikimit te ketij ligji)
10(3) The sponsorship of audiovisual media services or programmes by undertakings [Jo Rregullat e sponsorizimit - produkte e transpozuar ne ligjin aktual (neni 45, pika 3)
whose activities include the manufacture or sale of medicinal products and medicinale/ trajtime
medical treatment may promote the name or the image of the undertaking, but
shall not promote specific medicinal products or medical treatments available
only on prescription in the Member State within whose jurisdiction the media
service provider falls.
10(4) News and current affairs programmes shall not be sponsored. Member States |Po Programet qé nuk do té sponsorizohen jo detyruese. (disa nga vendet nuk e kane transpozuar KR,
may prohibit the sponsorship of children’s programmes. Member States may Por. Bul, Austri)
choose to prohibit the showing of a sponsorship logo during children’s
programmes, documentaries and religious programmes.
Article 11 Po
Article 11 (1) This Atrticle shall apply only to programmes produced after 19 December N/A Qéllimi i artikullit
2009.
Article 11 (2) Product placement shall be allowed in all audiovisual media services, except in [N/A Vendosja e produktit lejohet Neni 13 Né nenin 44 béhen ndryshimet si mé poshté:

news and current affairs programmes, consumer affairs programmes, religious
programmes and children's programmes.

Pika 1, e nenit 44 riformulohet si mé poshté:

1. Vendosja e produkteve lejohet né programet e ofruesve
té shérbimeve mediatike, pérvec programeve té lajmeve,
¢Eshtjeve aktuale, mbi ¢éshtjet konsumatore, me natyré
fetare dhe programeve pér fémijé.

Pika 2, shfugizohet.




Article 11 (3) Programmes that contain product placement shall meet the following N/A Shmangie nga ndalimi i vendosjes sé Neni 13 Germa (a) e pikés 3 té nenit 44 ndryshon si mé poshté:
requirements: produktit
(a) their content and organisation within a schedule, in the case of television 3. Programet qé pérmbajné vendosjen e produkteve duhet
broadcasting, or within a catalogue in the case of on-demand audiovisual t€ plotésojné kérkesat e méposhtme:
media services, shall under no circumstances be influenced in such a way as to
affect the responsibility and editorial independence of the media service (a) pérmbajtja dhe organizimi i tyre brenda njé orari, né
provider; rastin e transmetimeve televizive ose né kuadér té njé
(b) they shall not directly encourage the purchase or rental of goods or katalogu né rastin e shérbimeve mediatike audiovizive me
services, in particular by making special promotional references to those goods kérkesé, nuk do té ndikohen né asnjé rrethané né ményré t&
or services; tillé qé t€ preké pérgjegjésiné dhe pavarésiné editoriale té
(c) they shall not give undue prominence to the product in question; ofruesit té shérbimit té medias;
(d) viewers shall be clearly informed of the existence of product placement by
an appropriate identification at the start and the end of the programme, and Germa “¢” shfugizohet.
when a programme resumes after an advertising break, in order to avoid any
confusion on the part of the viewer. Pika 4 té kétij neni riformulohet si mé poshté:
Member States may waive the requirements set out in point (d) except for
programmes produced or commissioned by the media service provider or by a “4. Shikuesit duhet t€ informohen qarté pér vendosjen e
company affiliated to that media service provider. produktit népérmjet identifikimit t€ duhur né fillim dhe né
fund t€ programit dhe kur njé program rifillon pas njé
pushimi reklame, né ményré qé t€ shmangin ¢do goroditje
18 chiknesve >
Avrticle 11 (4) In any event programmes shall not contain product placement of: N/A Ndalimi i vendosjes sé cigareve, Neni 13 Germa (a) e pikés 5 té nenit 44 riformulohen si mé poshté:
(a) cigarettes and other tobacco products, as well as electronic cigarettes and cigareve elektronike dhe barnave me
refill containers, or product placement from undertakings whose principal receté a) té cigareve, prodhimeve té tjera t& duhanit, cigareve
activity is the manufacture or sale of those products; elektronike dhe enéve rimbushése apo vendosje t&
(b) specific medicinal products or medical treatments available only on produkteve nga shoqéri tregtare, persona apo sipérmarrje,
prescription in the Member State under whose jurisdiction the media service veprimtaria kryesore e té cilave éshté prodhimi ose tregtimi
provider falls." i cigareve, prodhimeve té tjera té€ duhanit, cigareve
elektronike dhe enéve rimbushése
CHAPTER IV
PROVISIONS APPLICABLE ONLY TO ON DEMAND AUDIOVISUAL MEDIA SERVICES Po
Article 13 (1) Member States shall ensure that media service providers of on-demand N/A Promovimi i veprave evropiane dhe Neni 15 Pika 1, e nenit 77 riformulohet me pérmbajtjen si mé
audiovisual media services under their jurisdiction secure at least a 30 % share kuotave poshté:
of European works in their catalogues and ensure prominence of those works.
1. Shérbimet mediatike audio dhe/ose audiovizive, sipas
kérkesés sé pérdoruesit, t& ofruara nga operatorét e
shérbimit t€ medias garantojné qé né katalogét e tyre té
kené paktén 30% té tregut té veprave evropiane dhe qé ato
té jené té€ dukshme.
Article 13 (2) Where Member States require media service providers under their jurisdiction |N/A veprat evropiane - Kontributi financiar |Neni 15 Pika 2 e nenit 77 riformulohet si mé poshté:
to contribute financially to the production of European works, including via dhe taksat
direct investment in content and contribution to national funds, they may also “2. Shérbimet mediatike audio dhe/ose audiovizive, sipas
require media service providers targeting audiences in their territories, but kérkesés sé pérdoruesit, t€ ofruara nga operatorét e
established in other Member States to make such financial contributions, shérbimit t€ medias promovojné, kur éshté e mundur dhe
which shall be proportionate and non-discriminatory. me mjete t& pérshtatshme, prodhimin e veprave europiane,
duke kontribuuar financiarisht né prodhimin e veprave
evropiane, pérmes investimit t& drejtpérdrejté né
pérmbajtje dhe/ose kontributit né fondin e filmit, sipas
legjislacionit né fuqi”.
Article 13 (3) In the case referred to in paragraph 2, the financial contribution shall be based |N/A veprat evropiane - Kontribut financiar |Nuk kérkohet |per vendet anétare
only on the revenues earned in the targeted Member States. If the Member dhe taksa transpozim
State where the provider is established imposes such a financial contribution, it
shall take into account any financial contributions imposed by targeted
Member States. Any financial contribution shall comply with Union law, in
particular with State aid rules.
Avrticle 13 (4) Member States shall report to the Commission by 19 December 2021 and N/A veprat evropiane - Kontribut financiar [Nuk kérkohet |per vendet anétare
every two years thereafter on the implementation of paragraphs 1 and 2. dhe taksa transpozim




Article 13 (5) The Commission shall, on the basis of the information provided by Member  |N/A veprat evropiane - Kontribut financiar |Nuk kérkohet |per vendet anétare
States and of an independent study, report to the European Parliament and to dhe taksa transpozim
the Council on the application of paragraphs 1 and 2, taking into account the
market and technological developments and the objective of cultural diversity.

Avrticle 13 (6) The obligation imposed pursuant to paragraph 1 and the requirement on media |N/A veprat evropiane - Kontribut financiar [Nuk kérkohet |per vendet anétare
service providers targeting audiences in other Member States set out in dhe taksa transpozim
paragraph 2 shall not apply to media service providers with a low turnover or a
low audience. Member States may also waive such obligations or requirements
where they would be impracticable or unjustified by reason of the nature or
theme of the audiovisual media services.

Article 13 (7) The Commission shall issue guidelines regarding the calculation of the share  |N/A veprat evropiane - Kontribut financiar |Nuk kérkohet |per vendet anétare
of European works referred to in paragraph 1 and regarding the definition of dhe taksa transpozim

low audience and low turnover referred to in paragraph 6, after consulting the
Contact Committee.

CHAPTER V

PROVISIONS CONCERNING EXCLUSIVE RIGHTS AND SHORT NEWS REPORTS IN

Article 14
Article 14 (1)

Each Member State may take measures in accordance with Union law to
ensure that broadcasters under its jurisdiction do not broadcast on an exclusive
basis events which are regarded by that Member State as being of major
importance for society in such a way as to deprive a substantial proportion of
the public in that Member State of the possibility of following such events by
live coverage or deferred coverage on free television. If it does so, the Member
State concerned shall draw up a list of designated events, national or non-
national, which it considers to be of major importance for society. It shall do
S0 in a clear and transparent manner in due time. In so doing the Member State
concerned shall also determine whether these events should be available by
whole or partial live coverage or, where necessary or appropriate for objective
reasons in the public interest, whole or partial deferred coverage.

ngjarje me réndési té madhe

e transpozuar ne ligjin aktual (neni 127 -129

Article 14 (2)

Member States shall immediately notify to the Commission any measures
taken or to be taken pursuant to paragraph 1. Within a period of 3 months from
the notification, the Commission shall verify that such measures are
compatible with Union law and communicate them to the other Member
States. It shall seek the opinion of the contact committee established pursuant
to Article 29. It shall forthwith publish the measures taken in the Official
Journal of the European Union and at least once a year the consolidated list of
the measures taken by Member States.

Jo

si mé larté

Article 14 (3)

Member States shall ensure, by appropriate means within the framework of
their legislation, that broadcasters under their jurisdiction do not exercise the
exclusive rights purchased by those broadcasters after 30 July 1997 in such a
way that a substantial proportion of the public in another Member State is
deprived of the possibility of following events which are designated by that
other Member State in accordance with paragraphs 1 and 2 by whole or partial
live coverage or, where necessary or appropriate for objective reasons in the
public interest, whole or partial deferred coverage on free television as
determined by that other Member State in accordance with paragraph 1.

si mé larté

e transpozuar ne ligjin aktual

Avrticle 15
Article 15 (1)

Member States shall ensure that for the purpose of short news reports, any
broadcaster established in the Union has access on a fair, reasonable and non-
discriminatory basis to events of high interest to the public which are
transmitted on an exclusive basis by a broadcaster under their jurisdiction.

Raportet per lajme te shkurtra

E transpozuar ne ligjin aktual nenet 127-129




Article 15 (2)

If another broadcaster established in the same Member State as the broadcaster
seeking access has acquired exclusive rights to the event of high interest to the
public, access shall be sought from that broadcaster.

si mé larté

E transpozuar ne ligjin aktual nenet 127-129

Article 15 (3)

Member States shall ensure that such access is guaranteed by allowing
broadcasters to freely choose short extracts from the transmitting broadcaster’s
signal with, unless impossible for reasons of practicality, at least the
identification of their source.

Jo

si mé larté

E Transpozuar ne ligjn aktual nenet 127-129

Avrticle 15 (4)

As an alternative to paragraph 3, Member States may establish an equivalent
system which achieves access on a fair, reasonable and non-discriminatory
basis through other means.

si mé larté

E transpozuar ne ligjin aktual nenet 127-129

Article 15 (5)

Short extracts shall be used solely for general news programmes and may be
used in on-demand audiovisual media services only if the same programme is
offered on a deferred basis by the same media service provider.

si mé larté

E transpozuar ne ligjin aktual neni 130

Avrticle 15 (6)

Without prejudice to paragraphs 1 to 5, Member States shall ensure, in
accordance with their legal systems and practices, that the modalities and
conditions regarding the provision of such short extracts are defined, in
particular, with respect to any compensation arrangements, the maximum
length of short extracts and time limits regarding their transmission. Where
compensation is provided for, it shall not exceed the additional costs directly
incurred in providing access.

Jo

si mé larté

E transpozuar ne ligjin aktual neni 130

CHAPTER VI

PROMOTION OF DISTRIBUTION AND PRODUCTION OF TELEVISION

Article 16
Article 16 (1)

Member States shall ensure, where practicable and by appropriate means, that
broadcasters reserve for European works a majority proportion of their
transmission time, excluding the time allotted to news, sports events, games,
advertising, teletext services and teleshopping. This proportion, having regard
to the broadcaster’s informational, educational, cultural and entertainment
responsibilities to its viewing public, should be achieved progressively, on the
basis of suitable criteria.

Promovimi | veprave evropiane

e transpozuar né ligjin aktual Neni 30

October 1991, with a report on the application of this Article and Article 17.
That report shall in particular include a statistical statement on the achievement
of the proportion referred to in this Article and Article 17 for each of the
television programmes falling within the jurisdiction of the Member State
concerned, the reasons, in each case, for the failure to attain that proportion
and the measures adopted or envisaged in order to achieve it. The Commission
shall inform the other Member States and the European Parliament of the
reports, which shall be accompanied, where appropriate, by an opinion. The
Commission shall ensure the application of this Article and Article 17 in
accordance with the provisions of the Treaty on the Functioning of the
European Union. The Commission may take account in its opinion, in
particular, of progress achieved in relation to previous years, the share of first
broadcast works in the programming, the particular circumstances of new
television broadcasters and the specific situation of countries with a low
audiovisual production capacity or restricted language area.

Avrticle 16 (2) Where the proportion laid down in paragraph 1 cannot be attained, it must not |Jo Promovimi I veprave evropiane u eshte drejtuar vendeve anetare
be lower than the average for 1988 in the Member State concerned.
However, in respect of Greece and Portugal, the year 1988 shall be replaced by
the year 1990.

Article 16 (3) Member States shall provide the Commission every 2 years, starting from 3 Jo u eshte drejtuar vendeve anetare

Avrticle 17




Avrticle 17

Member States shall ensure, where practicable and by appropriate means, that
broadcasters reserve at least 10 % of their transmission time, excluding the
time allotted to news, sports events, games, advertising, teletext services and
teleshopping, or alternately, at the discretion of the Member State, at least 10
% of their programming budget, for European works created by producers who
are independent of broadcasters. This proportion, having regard to the
broadcaster’s informational, educational, cultural and entertainment
responsibilities to its viewing public, should be achieved progressively, on the
basis of suitable criteria. It must be achieved by earmarking an adequate
proportion for recent works, that is to say works transmitted within 5 years of
their production.

Promovimi i veprave té pavarura

e transpozuar ne ligjin aktual neni 36

Avrticle 18
Avrticle 18

This Chapter shall not apply to television broadcasts that are intended for local
audiences and do not form part of a national network.

Késhilluese - Audienca Lokale

e transpozuar ne ligjin aktual nenet 35, pika 3 dhe neni 36
pika 7

CHAPTER VII

Article 19
Article 19 (1)

TELEVISION ADVERTISING AND TELESHOPPING

Television advertising and teleshopping shall be readily recognisable and
distinguishable from editorial content. Without prejudice to the use of new
advertising techniques, television advertising and teleshopping shall be kept
quite distinct from other parts of the programme by optical and/or acoustic
and/or spatial means.

Rregullat e reklamimit né televizion

E transpozuar ne ligjin aktual, neni 43, pika 1

documentaries), cinematographic works and news programmes may be
interrupted by television advertising, teleshopping, or both, once for each
scheduled period of at least 30 minutes. The transmission of children's
programmes may be interrupted by television advertising once for each
scheduled period of at least 30 minutes, provided that the scheduled duration
of the programme is greater than 30 minutes. The transmission of teleshopping
shall be prohibited during children’s programmes. No television advertising or
teleshopping shall be inserted during religious services.

shpeshtesia

Article 19 (2) Isolated television advertising and teleshopping spots shall be admissible in Po Spotet e izoluara te reklamav dhe Neni 12 Ne nenin 43 b&hen ndryshimet si mé poshté:
sports events. Isolated television advertising and teleshopping spots, other than teleshitjeve
in transmissions of sports events, shall remain the exception. Pika 2, ndryshon si mé poshté:
2. Spotet ¢ izoluara té reklamave dhe shitjeve t&
drejtpérdrejta lejohen né programet sportive duke pérbéré
pérjashtim nga rregullat e pércaktuara né pikén 1 té kétij
neni.
Article 20
Article 20 (1) Member States shall ensure, where television advertising or teleshopping is Jo Rregullat e reklamimit televiziv e transpozuar ne ligjin aktual, neni 43, pika 8
inserted during programmes, that the integrity of the programmes, taking into
account natural breaks in and the duration and the nature of the programme
concerned, and the rights of the right holders are not prejudiced.
Avrticle 20 (2) The transmission of films made for television (excluding series, serials and Po Rregullat e reklamimit né televizion - |Neni 12 Pika 3 e nenit 43 ndryshon si mé poshté:

Transmetimi i filmave, veprave kinematografike dhe
programeve té lajmeve (duhet t€ rregullohet edhe né ligjin
aktual) mund té ndérpriten nga reklama, shitje té
drejtpérdrejta ose t¢é dyja bashké jo mé shpesh se ¢do 30
minuta. Kétu nuk pérfshihen serialet dhe dokumentarét.
Né pikén 4 té nenit 43, higen fjalét "ose shitjesh té
drejtpérdrejta”

Pas pikés 4 t€ nenit 43, shtohet pika 4/1, me kété
pérmbajtje:

4/1 Ndalohet ndérfutja e shitjeve té drejtpérdrejta gjaté
programeve pér fémijé.

Avrticle 21



Avrticle 21 Teleshopping for medicinal products which are subject to a marketing Jo Ndalimi i teleshitjeve té produkteve e transpozuar ne ligjin aktual, neni 43, pika 6
authorisation within the meaning of Directive 2001/83/EC, as well as mjekésore
teleshopping for medical treatment, shall be prohibited.
Article 22
Article 22 Television advertising and teleshopping for alcoholic beverages shall comply [Jo e transpozuar ne ligjin aktual, neni 43, pika 7
with the following criteria: Reklamimi i Alkoolit - Kufizimet
(a) it may not be aimed specifically at minors or, in particular, depict minors
consuming these beverages;
(b) it shall not link the consumption of alcohol to enhanced physical
performance or to driving;
(c) it shall not create the impression that the consumption of alcohol
contributes towards social or sexual success;
(d) it shall not claim that alcohol has therapeutic qualities or that it is a
stimulant, a sedative or a means of resolving personal conflicts;
(e) it shall not encourage immoderate consumption of alcohol or present
abstinence or moderation in a negative light;
(f) it shall not place emphasis on high alcoholic content as being a positive
quality of the beverages.
Article 23
Article 23 (1) The proportion of television advertising spots and teleshopping spots within  |Po Rregullat e reklamimit né televizion -  |Neni 10 Né nenin 41 béhen ndryshimet dhe shtesat si mé poshté:
the period between 6.00 and 18.00 shall not exceed 20 % of that period. The kufizime ditore né reklamim/teleshitje
proportion of television advertising spots and teleshopping spots within the Pika 1, e nenit 41, riformulohet si mé poshté:
period between 18.00 and 24.00 shall not exceed 20 % of that period.
1. Transmetimi i njé i programi n€ njé shérbim
transmetimi mund té pérfshijé ndérfutjen e reklamave dhe
shitjeve t€ drejtpérdrejta Transmetimi i reklamave dhe
shitjeve t€ drejtpérdrejta, gjaté fashés kohore nga ora 6:00
deri né orén 18:00, nuk duhet té tejkalojé 20% té késaj
fashe orare. Transmetimi i reklamave dhe shitjeve té
drejtpérdrejta, gjaté fashés kohore nga ora 18:00 deri né
orén 24:00, nuk duhet té tejkalojé 20% té késaj fashe orare.
Article 23 (2) Paragraph 1 shall not apply to: Po Si mé larté - Pérjashtimet Neni 10 Pas pikés 1 t& nenit 41 shtohet pika 1/1 me pérmbajtjen si
(a) announcements made by the broadcaster in connection with its own mé poshté:
programmes and ancillary products directly derived from those programmes or
with programmes and audiovisual media services from other entities belonging 1/1. Pércaktimet e pikés 1, nuk zbatohen pér:
to the same broadcasting group;
(b) sponsorship announcements; (a) njoftimet e béra nga OSHMA né lidhje me programet e
(c) product placements; veta dhe shérbime té tjera té ofruara prej tyre;
(d) neutral frames between editorial content and television advertising or (b) njoftimet e sponsorizimit; c) informacionet ge
teleshopping spots, and between individual spots. transmetohen pa shperblim,
(d) vendosjet e produktit;
(e) kornizat neutrale qé ndajné pérmbajtjen editoriale nga
komunikimet tregtare audiovizive.
Article 24
Article 24 Teleshopping windows shall be clearly identified as such by optical and Jo Rregullat e reklamimit televiziv - e transpozuar né ligjin aktual, neni 43, pika 9
acoustic means and shall be of a minimum uninterrupted duration of 15 identifikimi i qarté dritareve té
minutes. teleshitjes

Avrticle 25




Avrticle 25

This Directive shall apply mutatis mutandis to television channels exclusively
devoted to advertising and teleshopping as well as to television channels
exclusively devoted to self- promotion.

However, Chapter VI as well as Articles 20 and 23 shall not apply to these
channels.

Siguron qé kanalet televizive té
dedikuara ekskluzivisht pér
reklamimin, teleshitjen dhe
vetéreklamimi té jené né kuadér té
Direktivés. Pérjashtohen veprat
evropiane (Kap. VI) dhe integriteti i
programit (neni 20)

& Rregulli 20% (neni 23).

e transpozuar né ligjin aktual, neni 43, pika 10

Avrticle 26

Without prejudice to Article 4, Member States may, with due regard for Union
law, lay down conditions other than those laid down in Article 20(2) and
Article 23 in respect of television broadcasts intended solely for the national
territory which cannot be received directly or indirectly by the public in one or
more other Member States.

Rregulla mé strikte

Avrticle 26

Article 28 (1)

Without prejudice to other provisions adopted by the Member States under
civil, administrative or criminal law, any natural or legal person, regardless of
nationality, whose legitimate interests, in particular reputation and good name,
have been damaged by an assertion of incorrect facts in a television
programme must have a right of reply or equivalent remedies. Member States
shall ensure that the actual exercise of the right of reply or equivalent remedies
is not hindered by the imposition of unreasonable terms or conditions. The
reply shall be transmitted within a reasonable time subsequent to the request
being substantiated and at a time and in a manner appropriate to the broadcast
to which the request refers.

Jo

E drejta e pérgjigjes

CHAPTER IX
RIGHT OF REPLY IN TELEVISION BROADCASTING

e transpozuar né ligjin aktual, neni 52-53

Article 28 (2)

A right of reply or equivalent remedies shall exist in relation to all broadcasters
under the jurisdiction of a Member State.

E drejta e pérgjigjes

e transpozuar né ligjin aktual, neni 52-53

Article 28 (3)

Member States shall adopt the measures needed to establish the right of reply
or the equivalent remedies and shall determine the procedure to be followed
for the exercise thereof. In particular, they shall ensure that a sufficient time
span is allowed and that the procedures are such that the right or equivalent
remedies can be exercised appropriately by natural or legal persons resident or
established in other Member States.

E drejta e pérgjigjes

e transpozuar né ligjin aktual neni 52-53

Article 28 (4)

An application for exercise of the right of reply or the equivalent remedies may
be rejected if such a reply is not justified according to the conditions laid down
in paragraph 1, would involve a punishable act, would render the broadcaster
liable to civil-law proceedings or would transgress standards of public
decency.

E drejta e pérgjigjes

e transpozuar né ligjin aktual neni 52-53

Article 28 (5)

Provision shall be made for procedures whereby disputes as to the exercise of
the right of reply or the equivalent remedies can be subject to judicial review.

E drejta e pérgjigjes

e transpozuar né ligjin aktual neni 52-53

Chapter IXA
PROVISIONS APPL
Article 28a

Avrticle 28a (1)

ICABLE TO VIDEO-SHARING PLATFORM SERVICES

For the purposes of this Directive, a video-sharing platform provider
established on the territory of a Member State within the meaning of Article
3(1) of Directive 2000/31/EC shall be under the jurisdiction of that Member

State.

Ere

Juridiksioni
Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do té

transpozohen mé voné




Avrticle 28a (2)

A video-sharing platform provider which is not established on the territory of a
Member State pursuant to paragraph 1 shall be deemed to be established on the
territory of a Member State for the purposes of this Directive if that video-
sharing platform provider: (a) has a parent undertaking or a subsidiary
undertaking that is established on the territory of that Member State; or (b) is
part of a group and another undertaking of that group is established on the
territory of that Member State. For the purposes of this Article: (a) ‘parent
undertaking’ means an undertaking which controls one or more subsidiary
undertakings; (b) ‘subsidiary undertaking’ means an undertaking controlled by
a parent undertaking, including any subsidiary undertaking of an ultimate
parent undertaking; (c) ‘group’ means a parent undertaking, all its subsidiary
undertakings and all other undertakings having economic and legal
organisational links to them.

Ere

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Article 28a (3)

For the purposes of applying paragraph 2, where the parent undertaking, the
subsidiary undertaking or the other undertakings of the group are each
established in different Member States, the video-sharing platform provider
shall be deemed to be established in the Member State where its parent
undertaking is established or, in the absence of such an establishment, in the
Member State where its subsidiary undertaking is established or, in the
absence of such an establishment, in the Member State where the other
undertaking of the group is established.

Ere

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Article 28a (4)

For the purposes of applying paragraph 3, where there are several subsidiary
undertakings and each of them is established in a different Member State, the
video-sharing platform provider shall be deemed to be established in the
Member State where one of the subsidiary undertakings first began its activity,
provided that it maintains a stable and effective link with the economy of that
Member State. Where there are several other undertakings which are part of
the group and each of them is established in a different Member State, the
video-sharing platform provider shall be deemed to be established in the
Member State where one of these undertakings first began its activity,
provided that it maintains a stable and effective link with the economy of that
Member State.

Ere

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do t&é
transpozohen mé voné

Article 28a (5)

For the purposes of this Directive, Article 3 and Articles 12 to 15 of Directive
2000/31/EC shall apply to video-sharing platform providers deemed to be
established in a Member State in accordance with paragraph 2 of this Article.

Ere

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do t&
transpozohen mé voné

Avrticle 28a (6)

Member States shall establish and maintain an up-to-date list of the video-
sharing platform providers established or deemed to be established on their
territory and indicate on which of the criteria set out in paragraphs 1 to 4 their
jurisdiction is based. Member States shall communicate that list, including any
updates thereto, to the Commission.

The Commission shall ensure that such lists are made available in a centralised
database. In the event of inconsistencies between the lists, the Commission
shall contact the Member States concerned in order to find a solution. The
Commission shall ensure that the national regulatory authorities or bodies have
access to that database. The Commission shall make information in the
database publicly available.

Ere

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do t&
transpozohen mé voné

Article 28a (7)

Where, in applying this Article, the Member States concerned do not agree on
which Member State has jurisdiction, they shall bring the matter to the
Commission's attention without undue delay. The Commission may request
ERGA to provide an opinion on the matter in accordance with point (d) of
Article 30b(3). ERGA shall provide such an opinion within 15 working days
from the submission of the Commission's request. The Commission shall keep
the Contact Committee duly informed.

Juridiksioni

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Avrticle 28b




Article 28b (1)

Without prejudice to Articles 12 to 15 of Directive 2000/31/EC, Member
States shall ensure that video-sharing platform providers under their
jurisdiction take appropriate measures to protect:

(@) minors from programmes, user-generated videos and audiovisual
commercial communications which may impair their physical, mental or moral
development in accordance with Article 6a(1);

(b) the general public from programmes, user-generated videos and audiovisual
commercial communications containing incitement to violence or hatred
directed against a group of persons or a member of a group based on any of the
grounds referred to in Article 21 of the Charter;

(c) the general public from programmes, user-generated videos and audiovisual
commercial communications containing content the dissemination of which
constitutes an activity which is a criminal offence under Union law, namely
public provocation to commit a terrorist offence as set out in Article 5 of
Directive (EU) 2017/541, offences concerning child pornography as set out in
Article 5(4) of Directive 2011/93/EU of the European Parliament and of the
Council (1) and offences concerning racism and xenophobia as set out in
Article 1 of Framework Decision 2008/913/JHA.

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Avrticle 28b (2)

Member States shall ensure that video-sharing platform providers under their
jurisdiction comply with the requirements set out in Article 9(1) with respect
to audiovisual commercial communications that are marketed, sold or arranged
by those video-sharing platform providers. Member States shall ensure that the
video-sharing platform providers under their jurisdiction take appropriate
measures to comply with the requirements set out in Article 9(1) with respect
to audiovisual commercial communications that are not marketed, sold or
arranged by those video-sharing platform providers, taking into account the
limited control exercised by those video-sharing platforms over those
audiovisual commercial communications.Member States shall ensure that
video-sharing platform providers clearly inform users where programmes and
user-generated videos contain audiovisual commercial communications,
provided that such communications are declared under point (c) of the third
subparagraph of paragraph 3 or the provider has knowledge of that fact.
Member States shall encourage the use of co-regulation and the fostering of
self-regulation through codes of conduct as provided for in Article 4a(1)
aiming at effectively reducing the exposure of children to audiovisual
commercial communications for foods and beverages containing nutrients and
substances with a nutritional or physiological effect, in particular fat, trans-
fatty acids, salt or sodium and sugars, of which excessive intakes in the overall
diet are not recommended. Those codes shall aim to provide that such
audiovisual commercial communications do not emphasise the positive quality
of the nutritional aspects of such foods and beverages.

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné




Article 28b (3)

For the purposes of paragraphs 1 and 2, the appropriate measures shall be
determined in light of the nature of the content in question, the harm it may
cause, the characteristics of the category of persons to be protected as well as
the rights and legitimate interests at stake, including those of the video-sharing
platform providers and the users having created or uploaded the content as well
as the general public interest. Member States shall ensure that all video-sharing
platform providers under their jurisdiction apply such measures. Those
measures shall be practicable and proportionate, taking into account the size of
the video-sharing platform service and the nature of the service that is
provided. Those measures shall not lead to any ex-ante control measures or
upload-filtering of content which do not comply with Article 15 of Directive
2000/31/EC. For the purposes of the protection of minors, provided for in
point (a) of paragraph 1 of this Article, the most harmful content shall be
subject to the strictest access control measures.

Those measures shall consist of, as appropriate: (a) including and applying in
the terms and conditions of the video-sharing platform services the
requirements referred to in paragraph 1; (b) including and applying in the
terms and conditions of the video-sharing platform services the requirements
set out in Article 9(1) for audiovisual commercial communications that are not
marketed, sold or arranged by the video-sharing platform providers; (c) having
a functionality for users who upload user-generated videos to declare whether
such videos contain audiovisual commercial communications as far as they
know or can be reasonably expected to know; (d) establishing and operating
transparent and user-friendly mechanisms for users of a video- sharing
platform to report or flag to the video-sharing platform provider concerned the
content referred to in paragraph 1 provided on its platform; (e) establishing and
operating systems through which video-sharing platform providers explain to
users of video-sharing platforms what effect has been given to the reporting
and flagging referred to in point (d); () establishing and operating age
verification systems for users of video-sharing platforms with respect to
content which may impair the physical, mental or moral development of
minors; (g) establishing and operating easy-to-use systems allowing users of

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Avrticle 28b (4)

For the purposes of the implementation of the measures referred to in
paragraphs 1 and 3 of this Article, Member States shall encourage the use of co
regulation as provided for in Article 4a(1).

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Article 28 (5)

Member States shall establish the necessary mechanisms to assess the
appropriateness of the measures referred to in paragraph 3 taken by video-
sharing platform providers. Member States shall entrust the assessment of
those measures to the national regulatory authorities or bodies.

Ere

Rules for VSPS

Nenet pér plaftormat pér shperdarjen e videove do t&é
transpozohen mé voné

Avrticle 28b (6)

Member States may impose on video-sharing platform providers measures that
are more detailed or stricter than the measures referred to in paragraph 3 of this
Article. When adopting such measures, Member States shall comply with the
requirements set out by applicable Union law, such as those set out in Articles
12 to 15 of Directive 2000/31/EC or Article 25 of Directive 2011/93/EU.

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do t&é
transpozohen mé voné

Article 28b (7)

Member States shall ensure that out-of-court redress mechanisms are available
for the settlement of disputes between users and video-sharing platform
providers relating to the application of paragraphs 1 and 3. Such mechanisms
shall enable disputes to be settled impartially and shall not deprive the user of
the legal protection afforded by national law.

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do t&é
transpozohen mé voné

Avrticle 28b (8)

Member States shall ensure that users can assert their rights before a court in
relation to video- sharing platform providers pursuant to paragraphs 1 and 3.

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

Article 28b (9)

The Commission shall encourage video-sharing platform providers to
exchange best practices on co-regulatory codes of conduct referred to in
paragraph 4.

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné




Article 28b (10)

Member States and the Commission may foster self-regulation through Union
codes of conduct referred to in Article 4a(2).

Ere

Rregullat pér VSPS

Nenet pér plaftormat pér shperdarjen e videove do té
transpozohen mé voné

CHAPTER X

CONTACT
COMMITTEE

Article 29 (1) A contact committee is established under the aegis of the Commission. It shall Komiteti i Kontaktit NA Pér vendet anétare
be composed of representatives of the competent authorities of the Member
States. It shall be chaired by a representative of the Commission and meet
either on his initiative or at the request of the delegation of a Member State.

Avrticle 29 (2) The tasks of the contact committee shall be: Komiteti i Kontaktit N/A Pér vendet anétare

(a) to facilitate effective implementation of this Directive through regular
consultation on any practical problems arising from its application, and
particularly from the application of Article 2, as well as on any other matters
on which exchanges of views are deemed useful;

(b) to deliver own-initiative opinions or opinions requested by the Commission
on the application by the Member States of this Directive;

(c) to be the forum for an exchange of views on what matters should be dealt
with in the reports which Member States must submit pursuant to Article 16(3)
and on their methodology;

(d) to discuss the outcome of regular consultations which the Commission
holds with representatives of broadcasting organisations, producers,
consumers, manufacturers, service providers and trade unions and the creative
community;

(e) to facilitate the exchange of information between the Member States and
the Commission on the situation and the development of regulatory activities
regarding audiovisual media services, taking account of the Union’s
audiovisual policy, as well as relevant developments in the technical field;

() to examine any development arising in the sector on which an exchange of
views appears useful.

CHAPTER XI

REGULATORY AUTHORITIES AND/OR BODIES OF THE MEMBER STATES

Article 30 (1)

Each Member State shall designate one or more national regulatory authorities,
bodies, or both. Member States shall ensure that they are legally distinct from
the government and functionally independent of their respective governments
and of any other public or private body. This shall be without prejudice to the
possibility for Member States to set up regulators having oversight over
different sectors.

Rregullat né lidhje me pavarésiné e
rregullatoréve

NE ligjin né fuqi jané t& parashikuara:
- Pavarésia e AMAs

- Zgjedhja e anétaréve

- Kompetencat (neni 19)

- Procedurat e kundérshtimit té vendimeve t&€ AMA-s.

Avrticle 30 (2)

Member States shall ensure that national regulatory authorities or bodies
exercise their powers impartially and transparently and in accordance with the
objectives of this Directive, in particular media pluralism, cultural and
linguistic diversity, consumer protection, accessibility, non- discrimination, the
proper functioning of the internal market and the promotion of fair
competition. National regulatory authorities or bodies shall not seek or take
instructions from any other body in relation to the exercise of the tasks
assigned to them under national law implementing Union law. This shall not
prevent supervision in accordance with national constitutional law.

N/A

N/A

t& parashikuara né ligjin aktual

Article 30 (3)

Member States shall ensure that the competences and powers of the national
regulatory authorities or bodies, as well as the ways of making them
accountable are clearly defined in law.

N/A

N/A

t& parashikuara né ligjin aktual




Avrticle 30 (4)

Member States shall ensure that national regulatory authorities or bodies have
adequate financial and human resources and enforcement powers to carry out
their functions effectively and to contribute to the work of ERGA. Member
States shall ensure that national regulatory authorities or bodies are provided
with their own annual budgets, which shall be made public.

N/A

N/A

té parashikuara né ligjin aktual, neni 27

Article 30 (5)

Member States shall lay down in their national law the conditions and the
procedures for the appointment and dismissal of the heads of national
regulatory authorities and bodies or the members of the collegiate body
fulfilling that function, including the duration of the mandate. The procedures
shall be transparent, non-discriminatory and guarantee the requisite degree of
independence. The head of a national regulatory authority or body or the
members of the collegiate body fulfilling that function within a national
regulatory authority or body may be dismissed if they no longer fulfil the
conditions required for the performance of their duties which are laid down in
advance at national level. A dismissal decision shall be duly justified, subject
to prior notification and made available to the public.

N/A

N/A

t& parashikuara né ligjin aktual

Avrticle 30 (6)

Member States shall ensure that effective appeal mechanisms exist at national
level. The appeal body, which may be a court, shall be independent of the
parties involved in the appeal. Pending the outcome of the appeal, the decision
of the national regulatory authority or body shall stand, unless interim
measures are granted in accordance with national law.

N/A

N/A

t€ parashikuara né ligjin aktual

Avrticle 30a
Article 30a (1)

Member States shall ensure that national regulatory authorities or bodies take
appropriate measures to provide each other and the Commission with the
information necessary for the application of this Directive, in particular
Atrticles 2, 3 and 4.

Ere

Bashképunimi i rregullatoréve
N/A

Pér vendet anétare

Avrticle 30a (2)

In the context of the information exchange under paragraph 1, when national
regulatory authorities or bodies receive information from a media service
provider under their jurisdiction that it will provide a service wholly or mostly
directed at the audience of another Member State, the national regulatory
authority or body in the Member State having jurisdiction shall inform the
national regulatory authority or body of the targeted Member State.

N/A

N/A

Pér vendet anetare

Article 30a (3)

If the regulatory authority or body of a Member State whose territory is
targeted by a media service provider under the jurisdiction of another Member
State sends a request concerning the activities of that provider to the regulatory
authority or body of the Member State having jurisdiction over it, the latter
regulatory authority or body shall do its utmost to address the request within
two months, without prejudice to stricter time limits applicable pursuant to this
Directive. When requested, the regulatory authority or body of the targeted
Member State shall provide any information to the regulatory authority or body
of the Member State having jurisdiction that may assist it in addressing the
request.

N/A

N/A

Pér vendet anétare

Avrticle 30b
Article 30b (1)

The European Regulators Group for Audiovisual Media Services (ERGA) is
hereby established.

Ere
N/A

Establishment of ERGA
N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Avrticle 30b (2)

It shall be composed of representatives of national regulatory authorities or
bodies in the field of audiovisual media services with primary responsibility
for overseeing audiovisual media services, or where there is no national
regulatory authority or body, by other representatives as chosen through their
procedures. A Commission representative shall participate in ERGA meetings.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anetare




Article 30b (3)

ERGA shall have the following tasks:

(a) to provide technical expertise to the Commission: — in its task to ensure a
consistent implementation of this Directive in all Member States,

— on matters related to audiovisual media services within its competence;

(b) to exchange experience and best practices on the application of the
regulatory framework for audiovisual media services, including on
accessibility and media literacy; (c) to cooperate and provide its members with
the information necessary for the application of this Directive, in particular as
regards Atrticles 3, 4 and 7; (d) to give opinions, when requested by the
Commission, on the technical and factual aspects of the issues pursuant to
Article 2(5c), Article 3(2) and (3), point (c) of Article 4(4) and Article 28a(7).

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anétare

Avrticle 30b (4)

ERGA shall adopt its rules of procedure.

N/A

N/A

Nuk kérkohet
transpozim

Pér vendet anetare

CHAPTER XII

FINAL PROVISION

Avrticle 31

S - Articles 31-36

In fields which this Directive does not coordinate, it shall not affect the rights
and obligations of Member States resulting from existing conventions dealing
with telecommunications or broadcasting.

Késhillimore - Konventat ekzistuese

N/A

Pér vendet anetare

Avrticle 32

Member States shall communicate to the Commission the text of the main
provisions of national law which they adopt in the field covered by this
Directive.

Késhillimore - Legjislacioni I ri

N/A

Pér vendet anetare

Avrticle 33

The Commission shall monitor Member States' application of this Directive.
By 19 December 2022 at the latest, and every three years thereafter, the
Commission shall submit to the European Parliament, to the Council and to the
European Economic and Social Committee a report on the application of this
Directive. By 19 December 2026 at the latest, the Commission shall submit to
the European Parliament and the Council an ex post evaluation, accompanied
where appropriate by proposals for its review, of the impact of this Directive
and its added value. The Commission shall keep the Contact Committee and
ERGA duly informed of the others' work and activities. The Commission shall
ensure that information received from Member States on any measure that they
have taken in the fields coordinated by this Directive is communicated to the
Contact Committee and ERGA.

Raporti I vleresimit

N/A

Pér vendet anetare

Avrticle 34

Directive 89/552/EEC, as amended by the Directives listed in Annex I, Part A,
is repealed, without prejudice to the obligations of the Member States relating
to the time limits for transposition into national law of the Directives set out in
Annex |, Part B. References to the repealed Directive shall be construed as
references to this Directive and shall be read in accordance with the correlation
table in Annex II.

Jo

Késhillimore - Direktivat e méparshme

N/A

Pér vendet anetare

Avrticle 35

This Directive shall enter into force on the 20th day following its publication
in the Official Journal of the European Union.

Késhillimore - Data e fillimit

N/A

Avrticle 36

This Directive is addressed to the Member States.

Jo

Drejtuar shteteve anétare

N/A

Article 33a
33a (1)

Member States shall promote and take measures for the development of media
literacy skills.

Ere
N/A

Edukimi mediatik
N/A

Neni 2

0

Ne nenin 19, né pikén 2, pas germes “e” shtohet germa “€”,
me kété pérmbajtje:

“€) Promovon, nxit ndérgjegjésimin publik, kérkimin dhe
veprimtarité lidhur me edukimin mediatik.”

Article 33a (2)

By 19 December 2022 and every three years thereafter, Member States shall
report to the Commission on the implementation of paragraph 1.

N/A

N/A

N/A

Pér vendet anetare

Article 33a (3)

The Commission shall, after consulting the Contact Committee, issue
guidelines regarding the scope of such reports.

N/A

N/A

N/A

Pér vendet anetare




ARTICLE 2 OF AMENDING DIRECTIVE

Dispozitat Pérfundimtare té€ Direktives

ARTICLE 2 (1)

Member States shall bring into force the laws, regulations and administrative
provisions necessary to comply with this Directive by ... [21 months after
entry into force of this amending Directive] at the latest. They shall
immediately communicate the text of those provisions to the Commission.
When Member States adopt those provisions, they shall contain a reference to
this Directive or be accompanied by such a reference on the occasion of their
official publication.

Member States shall determine how such reference is to be made.

sé¢ Amenduar
N/A

N/A

Pér vendet anetare

ARTICLE 2 (2)

Member States shall communicate to the Commission the text of the main
provisions of national law which they adopt in the field covered by this
Directive.

N/A

N/A

N/A

Pér vendet anetare

ARTICLE 3

ARTICLE 3 OF AMENDING DIRECTIVE

This Directive shall enter into force on the twentieth day following that of its
publication in the Official Journal of the European Union.

Dispozitat Pérfundimtare té Direktives
s¢ Amenduar
N/A

Neni 17

Hyrja né fuqi

Ky ligj hyn né fuqi 15 dité pas botimit né Fletoren Zyrtare.

ARTICLE 3 OF AMENDING DIRECTIVE

Dispozitat Pérfundimtare té Direktives
s¢ Amenduar

This Directive is addressed to the Member States.

N/A

DIREKTIVA (EU) 2018/1972 e Parlamentit dhe Késhillit Evropian, ¢ datés 11 dhjetor 2018
duke vendosur "Kodin Evropian t€¢ Komunikimeve Elektronike"

Projektligji “Pér disa ndryshime né ligjin nr.97/2013 “Pér
mediat audiovizive né Republikén e Shqipérisé” t&
ndryshuar.

Article 114
‘Must carry’
obligations

1. Member States may impose reasonable ‘must carry’ obligations for the
transmission of specified radio and television broadcast channels (kanale
sherbime programore) and related complementary services, (sherbimeve
plotesuese API nderfaget e programeve aplikative) in particular accessibility
services to enable appropriate access for end-users with disabilities and data
supporting connected television services and EPGs, on undertakings under
their jurisdiction providing electronic communications networks and services
used for the distribution of radio or television broadcast channels to the public,
where a significant number of end-users of such networks and services use
them as their principal means to receive radio and television broadcast
channels. Such obligations shall be imposed only where they are necessary to
meet general interest objectives as clearly defined by each Member State and
shall be proportionate and transparent.

2. By 21 December 2019 and every five years thereafter, Member States shall
review the obligations referred to in the paragraph 1, except where Member
States have carried out such a review within the previous four years.

3. Neither paragraph 1 of this Article nor Article 59(2) shall prejudice the
ability of Member States to determine appropriate remuneration, if any, in
respect of measures taken in accordance with this Article while ensuring that,
in similar circumstances, there is no discrimination in the treatment of
providers of electronic communications networks and services. Where
remuneration is provided for, Member States shall ensure that the obligation to
remunerate is clearly set out in national law, including, where relevant, the
criteria for calculating such remuneration. Member States shall also ensure that
it is applied in a proportionate and transparent manner.

Detyrimet e mbartjes

Neni 16

Neni 87 ndryshon si mé poshté
Pikat 1 dhe 2 té nenit 87 ndryshojné si mé poshté

1. AMA ka t€ drejté t’u vendos¢ OSHMA-ve detyrime té
arsyeshme, pér transmetimin e njé ose mé shumé
programeve audio dhe audiovizive, ofrimin e shérbimeve
shoqgéruese té tyre, udhézuesit elektronik té programit
(EPG), ndérfaget e programeve aplikative, vecanérisht
shérbimeve qé mundésojné akses t€ pérdoruesve me nevoja
té veganta shqisore. Kéto detyrime vendosen ndaj
operatoréve té rrjeteve t€ komunikimeve elektronike, rrjetet
e té ciléve shfrytézohen nga njé numér i konsiderueshém
pérdoruesish fundoré si mjet kryesor pér marrjen e
programeve audiovizive.

2. Detyrimet e mbartjes sipas pikés 1, vendosen vetém kur
ato jané té€ nevojshme pér té pérmbushur objektivat e
interesit t€ pérgjithshém dhe do té jené proporcionale dhe
transparente.




